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 V O T E  F O R  TA X  FA I R N E S S  

The federal government has allowed some of the larg-
est corporations in the world—Google, Amazon, Face-
book, Apple and other digital and e-commerce giants—
to get away with paying very little or no taxes on their 
sales and profit from Canada.  

These tax preferences are not only unfair to competing 
Canadian companies and workers, but profoundly dam-
aging to media and cultural sectors. They have contrib-
uted to hundreds of media outlet closures and thou-
sands of jobs lost, weakening the fabric of our commu-
nities. Especially galling is that these digital giants use 
news content produced by their Canadian competitors 
to suck advertising dollars away from them as well. 
Over 50% of all Canadian advertising dollars are now 

spent on digital advertising—totalling $8.8 billion annu-
ally and growing at double-digit rates—with three-
quarters of that going to Facebook and Google.  

Those figures continue to escalate.  Two-thirds of the 
federal government’s advertising spending is now digi-
tal, with the vast majority going to Google and Face-
book. Advertising dollars spent on Canadian newspa-
pers and media outlets has plummeted, putting the 
news industry in crisis.  

The Liberal government responded by establishing a 
fund to subsidize domestic journalism, but didn’t ad-
dress the underlying problems of tax preferences that 
favour foreign e-commerce giants.   

Facebook and Google also benefit from the federal gov-
ernment allowing Canadian businesses to deduct the 
cost of advertising on foreign internet platforms. This 
deduction was introduced to help support the Canadian 
media industry. Advertising expenses in foreign news-
papers, periodicals and broadcasters aren’t included, 
but foreign internet platforms are.   

The impact is increasingly being felt across all sectors, 
including transportation, accommodation, and retail as 
giants such as Amazon have shuttered many Mainstreet 
businesses. Uber was established as a digital platform 
so it can avoid tax on all different levels: sales taxes, 
payroll taxes, and income taxes, despite the fact that its 
business completely relies on publicly funded roads and 
other infrastructure.   

Most major countries—and some provinces—have al-
ready taken action to level the digital playing field, by 
applying sales taxes to imports of digital services, and 
taxes to the revenues or profits of the digital giants.   

Until now, Canada has refused to act—even though this 
issue was identified six years ago by the OECD as priori-
ty #1 in its BEPS action plan to address international 
corporate tax dodging. It makes no sense for the federal 
government to continue to give foreign e-commerce 
giants tax preferences over Canadian producers selling 
similar services.   

The federal government is even failing to collect the 
taxes it should be collecting on e-commerce at a cost of 
hundreds of millions annually, according to the Auditor 
General.   

Organizations across Canada, including labour, business, 
cultural groups, think tanks, and committees of the 
House of Commons and Senate, have called on the fed-
eral government to take action, but nothing has been 
done in the past four years.   
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LEVEL THE DIGITAL PLAYING FIELD 

https://www.emarketer.com/content/canada-digital-ad-spending-2019
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https://friends.ca/explore/article/the-deductibility-of-foreign-internet-advertising/
https://friends.ca/explore/article/the-deductibility-of-foreign-internet-advertising/
http://www.oag-bvg.gc.ca/internet/English/att__e_43360.html
http://www.oag-bvg.gc.ca/internet/English/att__e_43360.html
https://www.retailcouncil.org/wp-content/uploads/2018/08/Rise_in_Canada_de_minimis_threshold.pdf
https://coalitionculturemedia.ca/
https://www.cdhowe.org/sites/default/files/attachments/research_papers/mixed/Commentary_487.pdf
https://www.ourcommons.ca/DocumentViewer/en/42-1/CIIT/report-9/
https://business.financialpost.com/telecom/media/senate-urges-liberals-to-reconsider-tax-deductions-for-ads-on-google-facebook


The federal government should: 

 Collect GST/HST on imports of all digital ser-

vices, including advertising, as Quebec, Sas-

katchewan and most other major countries 

have done.  Based on Quebec’s revenues, the 

Parliamentary Budget Office (PBO) has estimat-

ed this would generate approximately $800 

million annually for the federal government.   

 Apply corporate income taxes to the profits of 

e-commerce companies associated with their 

business activities in Canada. The PBO has esti-

mated these revenues at $180 million annually. 

 Eliminate the deductibility of advertising ex-

penses on foreign internet platforms for busi-

nesses. With at least $6.6 billion spent by Ca-

nadian businesses on advertising through 

Google, Facebook and other foreign internet 

platforms, this translates to $1 billion in fore-

gone federal corporate tax revenues.   

 Require large e-commerce  companies to pay 

additional taxes as a share of their revenues, as 

other countries are doing. At 3% of revenues, 

estimated by PBO at $600 million annually. 

 Enforce existing tax laws and require foreign 

vendors to remit taxes on their sales of digital 

services and goods to Canada. 

Job retraining 

for 200,000 
workers 

2,000 nurses 

$2.5B+ works out to… 

 

TOTAL SAVINGS: 

$2.5B+ 

$250 

for each household 

“Most major countries—and some 

provinces—have already taken action 

to level the digital playing field … Until 

now, Canada has refused to act” 

Where the parties stand: 

The NDP has pressed the federal govern-
ment for many years to take action , includ-
ing by applying the GST to imports of digital 
services, applying a tax to the profits of e-
commerce companies, and eliminating the 
tax deduction for advertising on foreign in-
ternet platforms.  This election, we are now 
finally getting commitments from other po-
litical parties to address the problem.   

The Green Party platform includes a com-
mitment to “Apply a corporate tax on trans-
national e-commerce companies doing busi-
ness in Canada by requiring the foreign ven-
dor to register, collect and remit taxes 
where the product or service is consumed.” 

The Liberal Party platform includes a com-
mitment to “make sure that multinational 
tech giants pay corporate tax on the revenue 
they generate in Canada” and to “work… to 
ensure that international digital corporations 
whose products are consumed in Canada col-
lect and remit the same level of sales taxation 
as Canadian digital corporations.” 

The Bloc Quebecois platform calls for the Ca-
nadian government to apply a 3% tax on the 
revenues internet giants generate in Canada, 
similar to France’s digital services tax and that 
the federal government apply the GST to all on
-line advertising.   

The Conservative Party has yet to make spe-
cific commitments to require foreign internet 
giants to pay their fair share of tax.   

Our Platform for Tax Fairness provides a compre-

hensive set of policy recommendations to make 

our tax system fairer, reduce inequality and gen-

erate revenues for public services. With days to 

go before the 2019 election, we are counting 

down the top 5 tax fairness measures —as voted 

on by our supporters— that federal parties 

should focus on this election.  

https://www.ndp.ca/news/same-rules-all-ndp-calls-action-web-giants
https://www.ndp.ca/news/same-rules-all-ndp-calls-action-web-giants
https://www.greenparty.ca/en/platform/green-economy#fair-taxation
https://2019.liberal.ca/our-platform/a-responsible-fiscal-plan/#new-revenue
https://www.blocquebecois.org/wp-content/uploads/2019/09/Plateforme_Bloc2019_web-1.pdf
https://www.taxfairness.ca/en/news/platform-tax-fairness

